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Client communications heading online say IFAs
 


The trend for IFAs to communicate electronically with clients is set to surge according to a poll of IFA firms by independent wrap platform Nucleus.  
 
The findings, which are based on the views of 30 IFA firms representing 171 individual advisers, reveal that half of those questioned believe that the greatest shift in IFA/client communication over the next 12 months will be towards increased online contact. 
 
The poll, which was carried out as part of a wider-reaching survey of advisers, also shows that although less than 6% of advisers currently consider their website to be a serious communication tool, over a quarter (27%) believe this will change with greater emphasis and effort being put into making it more efficient and effective for communicating with customers.
 
Whilst the results demonstrate that IFAs are increasingly looking for new ways to communicate effectively with their clients, it also highlights the importance advisers place in face to face communication, with over 40% of those surveyed feeling it remained the most important means of establishing and maintaining relationships with their clients.
 
Mike Deverell, Investment Manager of Equilibrium Asset Management and Nucleus member, commented on the results: “The days of a client being happy with the odd meeting and a letter or two over a 12 month period are well and truly over.  Clients want, expect and indeed deserve more regular and relevant contact and content from their financial adviser, and the most effective and efficient way for us to deliver information outside of our regular face to face meetings is electronically.”
-Ends-
For further information please visit www.nucleusfinancial.com or contact:

Sarah O’Connell, MRM - 020 3326 9903 / 07818 673199

Notes to editors:

About Nucleus 
Nucleus Financial Group is an online wrap based business platform.

Nucleus was founded in 2006 by a number of high quality IFAs who shared a commitment to create a market where advisors have the infrastructure and desire to place the client centre stage. 

Since foundation Nucleus has established itself as a major force for change in the market. It is now a community of IFA businesses who through ownership and control of the business process seek to create a better customer experience. 

The management team is led by David Ferguson chief executive, and offers extensive experience across all areas of the UK retail financial services market.
The company was rewarded for its ground-breaking approach at the Scottish Financial Enterprise (SFE) Innovators Awards held in Edinburgh on 29 November 2007.  

Nucleus Financial was rewarded for bringing something new to the wrap platform sector and won best new platform at the 2008 Adnitor Awards in October.

Nucleus won the ‘Best online wrap or fund supermarket’ accolade at the 2008 Online Finance awards in November, 2008.
